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Research Topics Potential Supervisors

Identifying propensity dictatorship in the context of leadership Prof. dr. Vita Akstinaité

Designing future-ready teams: human-Al collaboration Prof. dr. Vita Akstinaité
Sustainable HRM Prof. dr. Raimonda Alonderiené
Learning and unlearning resilience Prof. dr. Raimonda Alonderiené
Human-centric approach and new technology adoption Prof. dr. llona Bucitiniené

The role of Sustainable HRM in sustaining organizations Prof. dr. llona Bucditniené

Sustainable corporate governance and stakeholder engagement | Prof. dr. Valdoné Darskuviené

Young Leaders, Older Subordinates: Navigating Age Dynamics in | Prof. dr. Bernadeta Gostautaiteé
Leadership

Exploring Barriers to Retirement Financial Planning among Prof. dr. Bernadeta Gostautaité
Individuals

In quest for sustainability: supporting employee health and Prof. dr. Ruta Kazlauskaiteé
wellbeing

Sustainable hybrid work Prof. dr. Ruta Kazlauskaiteé
Entrepreneurial communication: language, persuasion, and Assoc. prof. dr. Irina Liuberté
deception

Negative and/or positive effects of silence in organizations; Assoc. prof. dr. Irina Liuberté

silence as and organizational routine practice

Organisational sustainability management Prof. dr. Virginija Poskuté

Social value / Creating shared value / Value based healthcare Prof. dr. Virginija Poskuté

Employee-driven innovation: The role of human resource digital | Prof. dr. Vida Skudiené
transformation

Sustainable innovation capability and digital transformation: A Prof. dr. Vida Skudiené
phenomenon of interaction-driven perspective

The role of sustainable personal branding in personal, career, Prof. dr. Dominyka Venciuté
and business growth
Brand activism on social media and its effects on consumer Prof. dr. Dominyka Venciuté

attitudes and behaviors




